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Tenth Anniversary 
TE N years ago this month the first issue of the BULLETIN was published with 
considerable apprehension and speculation 
as to whether it would survive the first four 
or five months of publication. Since that 
time it has been published regularly every 
month and has filled a distinct need in our 
growing organization. 
In the earlier years of the organization 
the members of the staff were in close con-
tact with the members of the firm and with 
each other. With the growth and expan-
sion of the organization, personal contact 
with all the members of the organization 
became impossible. The BULLETIN has 
served to bridge the gap and bring the 
organization closer together by acquainting 
the staff with the policies and professional 
ideals as well as the activities of the firm. 
The articles in the BULLETIN always have 
been along technical and professional lines. 
They have furnished the staff accountant 
with valuable information on the problems 
which arise in the field. In certain contro-
versial matters of accounting theory, the 
firm has shown its preference for one theory 
over another by means of a BULLETIN arti-
cle. The value of personal news of a pro-
fessional character has been recognized, 
but items of a purely personal nature have 
not been used in the BULLETIN. 
The BULLETIN is not regarded as an 
advertising medium. It is published for 
distribution within the organization only, 
although at times, when it has contained 
articles of interest to business men gener-
ally, it has been sent to our clients. Hun-
dreds of requests have been received from 
people who wished to subscribe for the 
BULLETIN, but these requests have been 
denied, since the BULLETIN is not on a sub-
scription basis. 
Judging from the results accomplished, 
it appears that the BULLETIN has now be-
come an established institution in our 
organization. 
